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Lesson Plan 1: Design Notebook

Overview and Rationale:

Journalism students will complete a design notebook. This is a more interesting and more meaningful way of learning design terminology and getting a taste of the many possibilities in design. It is important to understand design so students can understand what makes good design.

Goals for Understanding

· Essential Questions

What is design?

What goes into designing a newspaper or magazine?

Why are there so few set design rules?

· Critical Engagement Questions

What are good design elements?

How complicated is design?

Overviews and Timeline

This is a unit with three separate lesson plans.

Activity 1: Design Notebook

(NOTE: This can be done as an in-class activity, used as a final assignment or even a summer homework assignment as long as you have extra magazines and have reviewed some examples with the students before you let them loose.)

· See attached Design Notebook assignment sheet

[I’ve even had kids get together for “design notebook parties.” They each bring a few magazines and newspapers and help each other find good examples as they work on their projects and commiserate.]

Assessment 

This will be formally evaluated based on a point scale for number, variety and neatness of examples. See the “Points” portion of the Design Notebook assignment sheet for a more in-depth view.

Resources

All students will need:

· A 2-inch binder

· Computer or construction paper

· Scissors, tape, or glue

· Design Notebook assignment sheet (attached)

Teachers should have available:

· A collection of magazines and newspapers (see overall resources for a list of recommended sources)

· A three-hole punch

· Markers, colored pencils*

*optional

Lesson Plan 2: Dummy layout practice

Overview and Rationale:

Journalism students will learn the process of preparing for computer design and the shorthand in creating dummy layouts.

Goals for Understanding

· Essential Questions

What goes into designing a newspaper or magazine?

Why create a dummy layout?

· Critical Engagement Questions

What are good design elements?

How complicated is design?

What is layout shorthand?

What is modular design?
Activity 1: Dummy Layout (teacher-guided discussion will take 20-30 min., the remaining class time will include independent student work with teacher on-hand for guidance)

1. Give students a sheet with columns on it based on the design you use (5 columns, 11 columns, whatever) (see page 286 of the School Newspaper Adviser’s Survivor Guide for a possible example)

2. Return their graded Design Notebooks

3. And give them a tip sheet on dummy layout shorthand (see pages 292 and 295 of the School Newspaper Adviser’s Survivor Guide for a possible example)

4. Review the design element with the day’s newspaper, pointing out the placement of headlines, subheads, body copy and the rest

5. Ask students to sketch a dummy layout of the front page of the newspaper and, if there’s time, ask them to complete a second dummy of a more feature-y design from the newspaper or a newsmagazine

Assessment 

This should be informally assessed, as the teacher prompts student use of their new design vocabulary and tries to apply it appropriately. All students who participate should receive credit for the learning experience.

Resources

· A blank dummy layout sheet (at least two per student)

· Pencils

· Dummy layout shorthand guidelines (see pages 292 and 295 of the School Newspaper Adviser’s Survivor Guide for a possible example)

· a newspaper

Lesson Plan 3: Design a page (two 50 min. class periods, with students preparing dummy layouts prior to the activity)

Overview and Rationale:

Journalism students will use the computer to complete three page designs – two feature, one news. This is the final activity in the design assignment and requires students to apply their acquired knowledge to create actual, publication-worthy pages.

Goals for Understanding

· Essential Questions

What is design?

What goes into designing a newspaper or magazine?

· Critical Engagement Questions

What are good design elements?

How complicated is design?

How to make a design ‘work?’

Activities:

1. Give students the Computer Design assignment and ask them to prepare dummy layouts as homework, prior to computer time/ beginning activity 3. The body copy can be Latin filler, but they will need to write their own headlines and create at least one infographic.

2. See the Computer Design assignment sheet

3. Be available in the computer lab to help students brainstorm, help each other, and assisting with any questions on the program

(NOTE: You may choose to precede this activity with a lesson or review on the computer software your students use.)

Assessment

Informal assessment should take place as students progress on the assignment, asking questions and assisting each other. Formal assessment is evaluated based on a checklist (point values may be attached). Also, students may post their final designs around the room (without their names on them) and the kids can vote on the best designs. The top three can receive a prize and their laminated designs.

Resources

· Enough computers for each student (or for each pair), with design software (such as InDesign, PageMaker or Quark)

· the Computer Design assignment sheet

· student’s graded Design Notebooks

· student’s dummy layouts from activity 2

· page 234 of Design Basics Index by Jim Krause provides a simple, useful explanation of sans and sans serif font families

Design Notebook handout

Assignment: To supplement your growing knowledge of journalistic design, you will compile a collection of examples. These examples will be used later in a second design assignment. Variety is key. You may clip your examples from magazines and newspapers, and there will be extra magazines and newspapers available in the classroom.

· Each example, per category, must be from a different source to receive credit. (Ex. In your bylines section, each byline must be visibly different. For each category, you cannot include more than one example from one publication.) Label each example with the magazine or newspaper name.

· Do not use anything from an advertisement. Although there are good ideas to be found in advertising design, you must stick to editorial design for this assignment.

Why are we doing this? This is a more interesting and more meaningful way of learning design terminology and getting a taste of the many possibilities in design. It is important to understand design so you can understand what makes good design. 

TERMS

Key to terms list: (text before term indicates how many examples to include)

· (include 5 examples) Body copy* (find examples using different fonts, font sizes, and alignment styles) – the term for the main text used for the body of the articles; often 9 point font

· (8 ex.) Boxes – boxes are used a lot in design; find examples of boxes around photos and pullout information. Any variety of boxes will be accepted for this section.

· (8 ex.) Byline – the line that says “By name goes here”; appearing below the headline or, in some papers, at the story’s end

· (5 ex.) Conversational deck (c-deck) – smaller than a subheadline (which typically goes across the whole story); a c-deck is placed after the byline in the first column of text and before the story. It is in larger font than the story so it stands out, but smaller font than the headline.

· (5 ex.) Cutline (cut it out with the photo) – Also, called a caption, this tells the who, what, where, when, why of the photo (description and identification) and usually contains two sentences. 

· (5 ex.) Cutout – a photo published with most of the background eliminated and the central figure or object outlined.

· (10 ex.) Drop cap – a single letter at the beginning of a paragraph, printed in a larger size and often embellished to serve as an entry point to a story; often “drops” into the story

· (3 ex.) Ears – another type of teaser that runs on one or both sides of the nameplate (like ears) at the top of a front page

· (4 ex.) Flagg/ nameplate – the designed space displaying the name of the paper and any accompanying information; sometimes also called the paper’s logo; usually in large font on the front page of the newspaper or magazine

· (4 ex.) Folio – used in yearbooks, newspapers and magazines; what runs across the bottom or top of the page and includes the section, page number and often (but not always) small artwork

· (8 ex.) Folio art – part of the folio, the art work that runs in the folio throughout the publication; unique to the publication

· (4 ex.) Good use of color * (four color process) – to create full color, publications often use only four colors Cyan (blue), Magenta (pink), Yellow, and blacK (CMYK); find examples of full color 

· (5 ex.) Good use of spot color* — when a publication only runs one color, often to accent a headline or fact to make it stand out

· (4 ex.) Good use of white space* — Good newspaper design dictates a standard use of 1 pica of white space to separate items, but every so often more white space can be used to accent the design. Find examples that use white space on purpose as a design tool (not from a poor designer who just didn’t fill the space properly).

· (4 ex.) Hammerhead – the opposite of a kicker in that it is still often the top headline, but is in much larger font; a one or two-word headline (these are rare; look as if the headline is screaming at the readers)

· (6 ex.) Headline – tells the readers what the story is in large font, above the story; good headlines do use articles (the words “a”, “and” or “the”).

· (10 ex.) Infographics – information run with a story, but often in graphic form. Infographics include (but are not limited to) pie charts, bar graphs, timelines, diagrams, ‘by the numbers’; unlike sidebars, which often include information in longer phrases and paragraph form, infographics are usually more visual in nature

· (4 ex.) Jumpline – information at the end of a story, signaling its continuation to a certain page.

· (4 ex.) Jump head – a key word or words in headline type to signal the continuation of a story from another page.

· (4 examples) Kicker – a short first deck (deck = line or level) serving as a lead-in to a large-point headline, perhaps in all caps

· (4 ex.) Masthead – usually in the opinion section; the staff box that contains staff information, including names, the address of the publication and the printing specifications

· (3 ex.) Orphan – a stray, partial line of type that is cut off from the rest of its paragraph and stands alone at the top of a paragraph in the column of text; one-word lines at the top of a paragraph (these are bad – avoid them in your design)

· (2 ex.) Pica* — a unit of measurement (about 1/6 of an inch) used to space items on a page so things are not too close or too spread out; consistent spacing means you should be able to find several picas on a page (magazine design often follows other spacing guidelines, so these examples are best found in newspapers).

· (8 ex.) Pull quote – a quote from the story that is also made in larger font and used as a visual element from the story (like it’s pulled from the story to be highlighted); there are many styles of pulled quotes – some uses art in them, color, italtics, funky font; they are always larger than the body copy

· (5 ex.) Sidebar (include the story it goes with) – a secondary item providing additional information, typically in story (not to be confused with an infographic, which is less text and more graphic heavy).

· (6 ex.) Standing head – a headline used over a regular column in every issue (often denotes the name of the section “News” “By the numbers”)

· (8 ex.) Subhead (include the headline; cut them out together) – a headline dividing a column of type; a second headline, but is in a smaller, often italtic font below (sub) the main headline 

· (4 ex.) Teasers – located on the cover of magazines and the front page of newspapers; tells readers what they can find inside (“teases” them to buy the publication to see those exciting stories inside)

· (3 ex.) Two-deck headline – deck means levels/ lines; if a headline is two lines, it is a two-deck headline (there are also three-deck headlines and sometimes even four-decks)

· (3 ex.) Widow – a stray, partial line of type that is cut off from the rest of its paragraph and stands alone at the end of a paragraph in the column of text; one-word lines at the end of a paragraph (these are bad – avoid them in your design)

*= include the whole page

POINTS:

· 1 point per example=

156 points

· Each set of examples must be labeled (the “Byline” page, for example) and organized alphabetically

30 sections = 30 possible points

· Neat, professional looking (i.e. no ragged cuts, use of tabs, nice font or handwriting)

14 possible points

Total=  _________  / 200 possible points

Computer Design assignment

Directions: Using the following guidelines, and your design notebook for inspiration, design a front news page and two feature pages OR a front news page and a centerspread.

Guidelines:

· Use a serif font for body copy and cutlines

· Use sans serif for subheads, headlines, and pull quotes

· Stick to a total of two fonts for news design, a more creative, third font may be used on feature/c-spreads.

· Each page must have 2-3 images (including photos and graphics)

· There must be a dominant image (Two to three times larger than the next largest image)

· Follow the pica rule (consistently space each element 1 pica from the next – above, below, left and right, with the exception of the left and right sides of the page)

· Follow the dollar bill rule – break of the text on the page by using a number of graphic elements including a c-deck, a pulled quote, teasers, infographics, sidebars, etc. If you can place a dollar bill on the page and it doesn’t touch any graphics elements, you have too much text and nut enough to pull your reader’s eye onto the page.

· Features/ c-spread pages should be more creative than the news design. Use magazine layouts for creative ideas.

· Create your own flagg for the front news page. Name the paper anything, but still include correct school information.

· Each page must have: 

at least two stories (body copy can be filler rather than an actual story)

2-3 pictures/ graphics

cutlines for each photo

graphic and photo bylines for each one

bylines for each story

headlines for each story

each story begins with a drop cap

a folio

· Optional items:  infographics, pull quote, cutouts, jump head, jumpline, folio art, masthead (not on page one), hammer head, c-deck, kicker, sidebar, boxes, ears, white space (not on page one), and one spot color

“Okay, so if we want to think outside the box, maybe we should start by learning what the parameters of the box are. Otherwise, how can we be sure that we’re thinking outside it?” —from Design Basics Index by Jim Krause

OVERALL RESOURCES:

Magazines for good design:

Step

Details

InDesign Magazine

Home Design

Martha Stewart Living

Real Simple

Oprah

Men’s Health

Wired

Time

U.S. New & World Report

Entertainment Magazine

Good newspapers:

St. Louis Post-Dispatch

Wichita Eagle, from Wichita, KS

Austin American Statesman

Oregonian

Good books:

Best of the High School Press, published by NSPA (National Scholastic Press Association)

Design Basics Index by Jim Krause

School Newspaper Adviser’s Survival Guide, by Patricia Osborn

Internet

Ron reason- provides tips for news design ideas and advice. Also has some handouts and other useful “downloadables”

http://www.ronreason.com/
Newseum- Includes list of the top 100 news stories of the century, an early history of the news, stories on the First Amendment, press, technology, and other issues. Great way to analyze the variety of different news page designs.

www.newseum.org
